Strategies for
Communicating Climate Wins

Advancing Toward 100% Clean Energy: A State-Federal Summit
Communicating the Decarbonization Story
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WE
MAKE
THE
FUTURE

Support and commission participatory
research and narrative development.

Recruit and build alignment among
partner and anchor organizations at the
national, state, and local level.

Implement new narratives and messaging
across channels, issues, and states.
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What Should Our Communications Strategy Include?

1Celebration
JPressure
ALift the community
JdThrough it all
1Be race forward
JLift how those who are most impacted benefit
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Celebration

_dShare stories of what Is
being done and what will
come

1Show people’s excitement

dTie it to people’s everyday
lives not just birds and
wonky slogans
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57,000 views 2,000 likes within a couple of days
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http://drive.google.com/file/d/1JsQ43a9qvpZyBVwQYKvXtKYJ5AlwggiE/view
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Lift The Community

1Center the people in your
area, not elected leaders

JdEnsure the community
knows they made this
happen

JdImplement with a focus on
those most impacted

" &
© We Make the Future 2022 '.



Be Race Forward
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CORE ELEMENTS
OF THE OPPOSITION'S NARRATIVE

/ RACIAL FEARS\

ECONOMIC DISGUST WITH
RESENTMENT GOVERNMENT
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Questions?

Tinselyn Simms
Co-Director
We Make The Future

wemakethefuture.us
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